
Content Strategy

In conjunction with CMO and 
marketing director, developed a 

comprehensive plan and editorial 
calendar to create, schedule and 

deliver content and collateral for 
all Elliott Davis business units.  
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Professional Profile

Respected leader of creative teams with proven ability to conceptualize and orchestrate 
communications campaigns that effectively build and reinforce brand. 

Collaborative team player adept at transforming complex ideas and subject  
matter into digestible information that connects, enlightens and engages  
target markets and segments.

Select Professional Achievements

Established and executed a content/thought leadership communications program to 
enhance the Elliott Davis brand and strengthen the firm’s position as a diversified business 
solutions provider offering a full spectrum of professional financial services and consulting.

Created and directed the National Golf Course Owners Association’s first Comprehensive 
Content Strategy, a three-phase, multi-year plan that established the four pillars under 
which all NGCOA educational content was categorized and developed.

Spearheaded two complete repositionings of Golf Business magazine, re-establishing the 
title as the golf industry’s preeminent business publication. 

Garnered multiple awards for writing and publication excellence from the Society of 
National Association Publications, Turf & Ornamental Communications Association, 
International Network of Golf and Carolinas Golf Reporters Association.

Content Strategy & Execution
Publication Management,  
Production & Consulting

Editorial, Creative &  
Specialty Writing

Award-winning writer whose 
articles and columns have 

appeared in numerous national, 
regional and local publications. 

Subjects range from sports 
and entertainment to business 
and health care—and most any 

topic in between. 

Veteran, award-winning 
magazine editor with more 

than two decades of experience 
managing, producing and 

publishing business, health 
care, lifestyle and specialty 

publications serving diverse 
industries and audiences. 

Experienced professional 
skilled in the development 

and creation of content, 
educational curricula and 

sales-driving marketing tools 
for business-to-business, 

business-to-consumer and 
technical audiences. 

Areas of Specialty & Expertise

843.513.7535 ~ ronnie@riverbendcustomcontent.com 
riverbendcustomcontent.com

https://issuu.com/elliottdavis1925/docs/2508-fall_2019_braintrust_flip_book


Tempus magazine
Feature on country music star and Hootie & 
the Blowfish frontman Darius Rucker
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Golf Business magazine
Monthly editor column

Summer 2014
tempus-magazine.com

L O N G 
R O A D 
H OM E

Grammy winner  
Darius Rucker talks about 
his move to country music, 

the perfect golf game, 
the glory days of 

Hootie & the Blowfish, 
and the 

importance of family

MISSION CONTROL

The extraordinary  
mission to locate the 
remains of  missing 
World War II veterans 
and aircraft  in the 
dense jungles of 
Papua New Guinea

GARDEN OF ART

An art eden in the 
forests of South America 
created by Brazilian 
collector Bernardo Paz 
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True Believer

D
arius R

ucker is proving that the path 
less traveled often leads to the greatest rew
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A FINE LINE

There’s a curve in the highway, just south  
of town Where a man has pulled over to figure life  

out With only his conscience and the  
lonesome sound of diesels winding up the grade.

—RADNEY FOSTER

if you will—that miles of tar, a vivid imagination, and 
an uncanny knack for telling a story, whether in pic-
tures or in prose, can afford. 

Darius Rucker has traveled more than his share 
of those thoroughfares, both literally and figura-
tively, throughout his musical journey. From the 
back streets of Charleston to the crossroads of Co-
lumbia’s (South Carolina) Five Points to the bou-
levards of Beverly Hills and virtually everywhere 
in between, life has been like a big, open road for 
Rucker. He reached the pinnacle of success on the 
pop charts and is now climbing to arguably greater 
heights in country music. So it’s somewhat ironic, 
a bit comical even, that earlier this year on the big-
gest night and the brightest stage of his solo career, 
Rucker should be stuck in a car on a crowded by-
way, unable to experience in person the elation of 
hearing his name called as winner of the Grammy 
for Best Country Solo Performance.

“We were on our way there and we got stuck in the 
line,” recounts Rucker, whose category was award-
ed before the Grammy telecast went live. “It took 
us two and a half hours to go on a twenty-minute 
ride—that’s how bad the traffic was. We were coming 
around the Staples Center and trying to get in, and 
my publicist looks at her phone and screams, ‘You 
won a Grammy!’”

A bit disappointing some might say, but all those 
years on the road have taught Rucker much, in-
cluding how to roll with whatever twists of fate 
might be thrust in his path. He wasn’t about to let 
the inconvenience of logistics—or perhaps more 
appropriately, location—lessen the significance of 
his accomplishment.

“The feeling was at first a big shock,” Rucker ad-
mits. “I thought she was messing with me. Then it 
starts to sink in and you get emotional and think 
about the ride and all the stuff you had to go through 

The blacktop has enjoyed an equally idyllic treatment 
in music, where artists wax poetic about escaping 
the simplicities of the common man and finding a 
deeper meaning to it all somewhere between points 
A and B. Navigating those obstacles and experiencing 
all the adventures that the open road might unfurl 
has become a rite of passage for the authors of those 
works as well as the legions of fans who cling to their 
every word, brushstroke, or lyric as if tethered, dan-
gling almost helplessly, to the freedom—the escape, 
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FEELING GRAND

Darius Rucker on stage at the Grand Ole 
Opry in Nashvile, Tennessee.  

In literature and art, highways have oft  
been used as metaphors for life, long  
swaths of asphalt punctuated by twists and 
turns, ups and downs, and any number  
of proverbial roadblocks.

to get there. You know, it was such a great feeling, 
but it was also a little relief—that I had actually won a 
Grammy in country music.”

R
RUCKER’S “RIDE” TO THE STAPLES CENTER FOR THE 

2014 Grammy Awards actually started forty-eight 
years ago in a small, working-class neighborhood 
of Charleston, South Carolina. The second young-
est of six, Rucker has called his childhood “a typical 
Southern African-American upbringing.” He and 
his siblings were raised by a single mother and en-
dured many financial struggles, at one point living 
in a three-bedroom place with his mom and her two 
sisters, his grandmother, and a total of fourteen kids. 
His father was seldom around.

One aspect of Rucker’s formative years that wasn’t 
typical for others from similar backgrounds was his 
eclectic taste in music, particularly his fondness for 
country. It’s an appreciation passed down from, and 
encouraged by, his mother.

“My mom was always my champion, even when my 
cousins or my brother or someone would go, ‘Why 
you listenin’ to that white-boy music?’” says Ruck-
er, who counts Buck Owens, the television show Hee 
Haw, and, later, Radney Foster and Dwight Yoakam 
as a few of his country influences. “She would always 
tell them, ‘Let him listen to what he wants to listen 
to. It’s got nothing to do with you. Leave him alone.’ 
And they would leave me alone and I’d go back to lis-
tening to my music.”

In time, Rucker began honing his own musical tal-
ents, becoming a standout in his high school chorus, 
the Middleton Singers, then enrolling at the Univer-
sity of South Carolina in 1984 as a part of the school’s 
song and dance group, Carolina Alive. Soon after, an-
other aspiring musician, Mark Bryan, heard Rucker 
singing in the dormitory they shared and struck up 
a friendship. The two started performing cover songs 

HEARTFELT

In January, Rucker performed a touching  
version of his song “Miss You”  

on The Tonight Show with Jay Leno.

   In 1994, Hootie & the Blowfish released a 
debut album dubbed Cracked Rear View, which was filled

 with feel-good songs that stood in stark contrast 
      to the self-loathing musings of grunge that dominated

       the airwaves during that time. Summer 2014   Tempus-Magazine.com50

STAY TUNED

Darius Rucker stays true  
to his country roots and southern 

music heritage.

together as the Wolf Brothers before eventu-
ally hooking up with Dean Felber, a former high 
school band mate of Bryan’s, and Jim “Soni” 
Sonefeld to form Hootie & the Blowfish.

Hootie & the Blowfish—named after two 
friends, one who wore glasses that made him 
look like a hoot owl and another whose cheeks 
were puffy like a blowfish—began playing the 
bar and fraternity circuit throughout the South-
east and soon developed a loyal following. In 
1994, the band released a debut album dubbed 
Cracked Rear View, which was filled with feel-
good songs that stood in stark contrast to the 
self-loathing musings of grunge that dominated 
the airwaves during that time. The music struck 
a chord, and following an appearance on Late 
Show with David Letterman, in which Letter-
man said, “If you don’t have this album, there’s 
something wrong with you,” the band’s popu-
larity soared. Cracked Rear View exploded, 
eventually selling more than sixteen million 
copies in the United States alone and ultimately 
becoming the fifteenth-best-selling album of all 
time in the United States. It also spawned two 
Grammy Awards: Best New Artist and Song of 
the Year by a Duo or Group for “Let Her Cry.”

“When we won, it was such a new, amazing 
thing—just these kids from South Carolina who 
had gotten lucky,” Rucker recounts. “That was 
just a culmination of that record for us—to win 
two Grammys—and I can just remember us being 
so shocked, especially for the second one.”

Rucker and the other Blowfish rode Cracked 
Rear View to the top of the musical mountains, 
but when the band failed to replicate the success 
on their subsequent efforts (four studio albums, 
two compilations, and a live album), they began a 
slow descent from the mainstream music scene. 
In 2005, when Rucker appeared in a Burger King 
commercial clad in a kitschy country outfit sing-
ing a spoof of “Big Rock Candy Mountain,” many 
assumed his career was over. Three years later, 
Hootie & the Blowfish took a self-imposed hia-
tus from recording and actively touring, save for 
several charity events they continue to perform 
each year. 

“I said in 1989, after hearing 
Radney Foster’s Del Rio, TX 1959,

        ‘I’m going to make a 
                   country record someday,’” 

W
WHAT APPEARED TO BE THE END OF THE ROAD ACTUALLY 
marked the beginning of a new journey. Following 
the release of a solo R&B album that went largely un-
noticed, Rucker gave in to his country leanings and 
made good on a declaration he’d been making for 
nearly two decades.

“I said in 1989, after hearing Radney Foster’s Del 
Rio, TX 1959, ‘I’m going to make a country record 
someday,’” says Rucker, who named his second 

country album Charleston, SC 1966 in a not-so-
subtle nod to Foster. “I said that for twenty years 
to the band and all my friends and whoever else 
would listen. When I finally got to make it, I was 
lucky enough to get a record deal from a guy who 
really believed in me and wanted to take it to a 

whole new level.”
That man was Mike Dungan, then president and 

CEO of Capitol Records Nashville. Dungan saw in 
Rucker what others couldn’t—or wouldn’t. “When 
we met, he said, ‘I never got into the Hootie thing, 
but I always thought you were a country singer,” 
Rucker says. “He gave me a rare opportunity to be 
successful and worked really hard to make sure 
that I was.”

Breaking into country wasn’t the easiest path to 
travel. For starters, Rucker is African American, and 
country music is decidedly monochromatic. Then, 
there was the whole Hootie label he had to shake.

“I think it was more of an issue that I was a pop guy 
than the fact that I was African American,” Rucker 
muses. “I was called the carpetbagger at first—I was 
the guy who was coming over [from pop] and trying 

to make it in country.”
The latter point is one that truly irks 

Rucker, who’s generally easygoing and 
amiable. “I read once—and this is one of 
my pet peeves—that all the pop guys, af-
ter their careers are over, want to go play 
country music,” he says. “I always ask 
them when they say that to me, ‘Name 
one person who’s had a successful career 
in country music after having a pop ca-
reer.’ There isn’t one.”

To prove that he was serious about his 
new genre and not merely trying to re-
suscitate his career, Rucker embarked 
on a whirlwind public relations tour. 
He visited more than eighty country ra-
dio stations in advance of the release of 
Learn to Live in 2008, sometimes hitting 
four cities in a day. The effort bore fruit, 
endearing Rucker to program managers 
and DJs from coast to coast, and when 
his debut country album dropped, coun-
try radio quickly put the album’s first 
single “Don’t Think I Don’t Think about 
It,” into heavy rotation. That song—and 
two others—went to number one on the 
country charts, establishing Rucker as 

the first African American to produce a number-one 
country song since Charley Pride accomplished the 
feat in 1983.

“I couldn’t have dreamt what’s happening,” 
Rucker said at the time when asked to reflect on his 
rapid ascent through the Nashville ranks. “When I 

         When Rucker garnered the Grammy for his version
of “Wagon Wheel,” he became only the third African

American recording act to win for a musical performance 
          in a country music category.

at his daughter’s high school talent show.
“I had heard that song a million times, but I just 

thought it was a perfect bluegrass song,” Rucker 
says. “When I saw it that night, the band was doing 
it with slide guitars and drums, and I was just like, 
‘Wow, it’s such a country song the way they’re do-
ing it.’ That was what we were going for—we tried 
to take a great bluegrass song and make it a country 
song, then see what happens.”

What happened was historic. When he garnered the 
Grammy for his version of “Wagon Wheel,” Rucker 
became only the third African American recording 
act (the first being Charley Pride, the second being 
the Pointer Sisters) to win for a musical performance 
in a country music category. It was further valida-
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first started doing this, I didn’t even think I’d get a 
record deal. So to have gotten a record deal and to 
have this much success—we’d [he and his manage-
ment group] all be lying if we said we expected it.”

Rucker wasted little time capitalizing on that mo-
mentum. Two years later, he followed Learn to Live 
with Charleston, SC 1966, which produced two more 
number-one hits—“Come Back Song” and “This”—
and eventually went gold. In 2013, Rucker released 
True Believers, an emotionally charged album that 
he described as “a triumphant reflection of the re-
wards and challenges of sustaining a marriage.” In-
cluded in its mix of songs is “Wagon Wheel,” a tune 
originally released by Old Crow Medicine Show that 
Rucker decided to record after hearing it performed 

   

ONE NIGHT ONLY

Darius Rucker with with NFL Hall of Famer and FOX Sports broadcaster, Terry Bradshaw, Jay Leno 
and actress/model Heidi Klum on the set of the of The Tonight Show with Jay Leno.

GOOD SPORT

Rucker acts as host and plays in numerous charity golf tournaments  
throughout the year. (R) With his son at his side, Rucker sings the national anthem at the 

start of a football game at his alma mater, the University of South Carolina.

tion for Rucker, who also owns the distinction of be-
ing only the third African American to be inducted 
into the Grand Ole Opry (Pride and harmonica player 
DeFord Bailey are the other two).

“I’d be lying if I said it wasn’t,” Rucker says. “The 
validation part for me was having a song that was so 
country. It wasn’t pop country. It was a country mu-
sic song that could have come out in 1977.” 

E
EARLIER THIS YEAR, JUST A FEW WEEKS REMOVED FROM 
his big win at the Grammys, the road led Rucker 
back home to Charleston for a performance at the 
coliseum that’s fronted by a street that was re-
named in his honor late last year. It was a seminal 
moment for Rucker, who opened with a rollicking 
rendition of his semiautobiographical hit “Radio” 
that ignited the crowd. During his performance, 
he proclaimed, “The only thing I ever wanted to 
do was play Charleston and Columbia on back-to-
back nights.” The next evening he packed the coli-
seum in Columbia, an event that brought Rucker 
full circle.

“Those are two nights that I will never forget,” he 
says. “Every crowd I play to is great and they’re ready 
for you to play and have a good time, but those two 
crowds—it was like playing in front of your family. 
And walking in there and being a Grammy winner, 
not just from my Hootie days but being a Grammy 
winner in country music, for me, that just took the 
feeling to a whole new level.”

To a large extent, those feelings were borne from 
years spent rolling down the highways of life, ad-
ventures that have shaped or inspired many of 
Rucker’s songs. But those experiences have provid-
ed more than subject matter for music; they’ve also 
given Rucker perspective, something he readily ad-
mits was lacking during the early part of his career.

“When Hootie was on the rise, we weren’t far re-
moved from college and we were still in the middle 
of a big ol’ party,” says Rucker, who’s currently 
headlining his first solo tour and is set to travel 

across the United States and eventually to Europe. 
“Nowadays, I’m almost fifty years old and I have 
kids. It’s not so much about having a party as it is 
about having fun and realizing that it’s not going 
to last forever, so you better pay attention while 
it does.”

One way Rucker is slowing down and enjoying the 
ride is by taking time to appreciate what he has—
namely, his wife and three children. Thanks in no 
small part to the country touring cycle, he’s able to 
spend longer periods at home than he once did.

“With Hootie, we’d plan a tour from May to Oc-
tober or November, and basically get in our bus and 
we were gone two weeks, three weeks at a time, and 
come home for maybe two days and be back on the 
road,” Rucker explains. “In country music, we don’t 
do it that way. We tour on the weekends. I’m home 
with my family three, four days a week, then we go 
out and play three or four days, and we just do that 
over and over.”

When he isn’t on the road, Rucker can often be 
found “hanging out and being dad” or indulging his 
favorite pastime: golf. He began playing during his 
middle school years at Charleston Air Force Base’s 
military course, and later he and his Hootie band 
mates used it as a way to pass the time before shows 
in whatever town they found themselves. Rucker 
continues to use golf as an escape while touring, but 
he’s taken to the game with added zeal and whittled 
his handicap to single digits.

“It’s the only thing I have,” he says. “I don’t have 
any other hobbies. If I’m not spending time with my 
family or making music, I’m playing golf.”

Rucker has leveraged that love of golf to give back, 
yet another way he’s making a point to enjoy his good 
fortune. Since 1994, he and his Hootie band mates 
have hosted the Monday after the Masters celebrity 
pro-am golf tournament, which has raised millions 
of dollars for their Hootie & the Blowfish Foundation 
and other charities. The band also reunites annual-
ly to perform a two-night concert dubbed Hootie’s 
Homegrown Roundup to support the educational 
needs of children throughout South Carolina.

In late 2010, Rucker combined his passions of golf 
and music to write a song for the PGA TOUR to sup-
port the organization’s “Together, Anything’s Pos-
sible” initiative, which funds a variety of charities 
nationwide. He waived his writing and royalty fees, 
then penned what he hoped would be “a positive 
song about helping.” The result: “Together, Any-

thing Is Possible.”
“The thing that made it great for me is that the cho-

rus was already written,” says Rucker, who estimates 
it took less than two hours to compose the lyrics. 
“They asked me if I could put that [the phrase ‘Togeth-
er, anything is possible’] somewhere in the song, but 
I said, ‘That’s the chorus.’ So I just wrote everything 
around it.”

To the casual observer, Rucker’s trip to the top of the 
pop and country charts may seem to have come as eas-
ily as the lyrics to that song. But those views fail to rec-
ognize the sacrifices Rucker made—and continues to 
make—getting there. More often than not, they begin 
and end on the blacktop.

“The road makes you appreciate what you have at 
home a lot more,” Rucker says. “I thank God for my 
job, I thank God for my family, and I love the playing. 
But when I’m on the road, I just want to get home.”

Homesickness aside, Rucker is happy with where 
he is in his life, content to “play country music as 
long as radio will play my songs.” As for when he 
reaches his ultimate destination, Rucker hopes to be 
remembered fondly as a performer and, more impor-
tant, as a good person.

“I hope that people say, ‘When I saw him, he played 
his butt off. He gave everything he had,’” Rucker says. 
“As a person, what I want on my tombstone is ‘He was 
a nice guy.’ That’s really all anyone could want.”  
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FAMILY MAN

Darius Rucker with his son,  
two daughters, and wife Beth  
at their home in Charleston, 

South Carolina

ON RECORD

DARIUS RUCKER
Back to Then ( 2002 )
Learn to Live ( 2008 )

Charleston, SC 1966 ( 2010 )
True Believers ( 2013 )

HOOTIE & THE BLOWFISH
Cracked Rear View ( 1994 )

Fairweather Johnson ( 1996 )
Musical Chairs ( 1998 )

Hootie & the Blowfish ( 2003 )
Looking for Lucky ( 2005 )

COMPILATIONS (HOOTIE)
Scattered, Smothered 
and Covered ( 2000 )

The Best of Hootie & the Blowfish:  
1993–2003 ( 2004 )

Live in Charleston ( 2006 ) 
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Golf Business magazine
Profile of small business owner and former 
NGCOA president Linda Rogers
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Grand Strand magazine
Lifestyle magazine of the Myrtle Beach area; 
profile of South Carolina native Dustin Johnson

LINKS the Best of Golf magazine
Feature examining the state of golf in 
Florida  and steps the industry could take 
for the game and business.
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HE TARTTTTT SSSS
N E W S  &  V i e w s  W i t h  a  g l o b a l  p e r s p e c t i v e

PURPLE 
MOUNTAINS’ 
MAJESTY 

There’s something sub-
lime about golf in God’s 
country. Perhaps it’s the 
altitude and the rush 
of watching a tee shot 
plunge hundreds of feet to 
a green or fairway below. 
Or, perchance, it’s the way 
the ridgelines bleed into 
the horizon, blurring the 
line between the heavens 
and earth. Or, just maybe, 
it’s the eerie silence bro-
ken only by an occasional 
whisper of wind.

But honestly, it’s the 
colors. Few, if any, arenas 
in sport rival the splendor 
of golf above the clouds, 
where a kaleidoscope of

GOLFBUSINESS.COM 13

continued on page 14
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Golf Business magazine
Monthly column offering a creative take on 

aspects of golf beyond the business

PRODOH, A GREENVILLE-BASED 
APPAREL COMPANY, IS CONNECTING 
KIDS TO THE GREAT OUTDOORS

CHILD’S PLAY

by Ronnie Musselwhite •  photography by Chelsey Ashford

P icture, if you will, two fishermen sitting in a boat and 
deciding with a shake of their hands to form a start-
up venture that produces functional outdoor apparel 
for boys and girls. Although this might sound like an 

obscure lead-in to a yarn about “the one that got away,” it’s 
the actual, abbreviated narrative of how Greenville residents 
Evan Proffitt and DJ Doherty launched PRODOH, a lifestyle-
clothing company that caters to children and seeks to foster 
within them a love of the great outdoors.

“It’s not the sporting aspect that we’re primarily referring 
to when we say a love of the outdoors,” says Proffitt, who 
was born and raised in Greenville but spent his early years 
in Hilton Head. “It’s truly being outside. Fishing, boating, 
hunting, riding bikes—something great happens just by 
walking out your front door. Fresh air and no technology. 
Outdoors equals freedom.”

That affinity for being in nature fueled the creative 
inspiration for PRODOH (the name is derived from the first 
three letters of each last name), the seeds of which were sown 
two months before that seminal day on a lake in 2009. It was 
then, after searching high and low for a fishing shirt for his 
son, that Doherty discovered there were no such garments to 
be found. Anywhere.

“Odds were that if we couldn’t find what we were looking 
for with the quality required to protect our children, we 
weren’t the only ones,” recounts Doherty, who was also born 
and raised in Greenville. “And if there wasn’t a good solution, 
why couldn’t we provide one? After talking through it several 
times in amazement about the empty niche, we realized that 
the lack of options was only for children—everyone else had 
focused on adult outdoor clothing. We saw a chance to share 
not just a clothing line, but what that clothing represents: 
promises, passion, perseverance and being present.”  

After getting the go-ahead from their spouses, Proffitt 
and Doherty—neither of whom had ever designed a stitch 
of clothing—set their plan into action, and by 2011, they 
had prototypes for a fishing shirt and shorts in hand. Soon 
after, they ramped up production and secured their first retail 
partner, The Grey Goose in Greenville, before convincing 
their wives to take over the company and grow the business. 

“In 2012, we distinctly remember the boys communicating 
to us that it was time for us to step up to the plate,” explains 
Stacey Doherty, who now oversees sales and customer service 
for PRODOH. “Thus began what we refer to as our ‘pavement 
era.’ Mell [Proffitt] and I literally hit the road most weekends, 

going from store to store with our products, unannounced 
and, more times than not, unwelcomed. But we were lucky 
to pick up a few stores in the Carolinas, which gave us 
momentum going into our ‘market’ era.”

The first few years proved challenging. Working out 
of the attic at the Proffitts’ house, Stacey and Mell learned 
to navigate the complexities of projecting sales, managing 
supply chains, expanding the product line, and serving a 
growing customer base. But by 2014, Mell says PRODOH was 
“rocking and rolling,” having added sales reps and established 
partnerships with nearly 100 retailers throughout the 
Southeast. Later that year, the friends-turned-entrepreneurs 
moved out of the attic and into an office and showroom on 
Pleasantburg Drive in Greenville. 

Today, PRODOH offers an extensive selection of seasonal 
apparel carried by more than 200 retailers. The company also 
has a burgeoning online business and permanent showrooms 
in Atlanta and Dallas, with hopes to eventually open stores in 
New England and on the West Coast. 

Over time, the product line, which is designed locally 
and manufactured in Wellford, South Carolina, and China, 
has grown, as well. PRODOH now produces a robust 
array of children’s clothing and accessories (sizes 3m–14) 
in styles that Mell defines as “classic, effortless, functional, 
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understated, and comfortable.” The company has also added 
a limited but increasing number of women’s pieces and, in 
time, will introduce apparel for men, tweens, and teens, as 
well as accessories for the entire family. 

To further capture and preserve the Southern spirit that 
characterizes the brand, PRODOH forged a partnership with 
local artist Marquin Campbell, who’s currently creating custom 
artwork for the spring and fall 2021 lines that incorporates 
painterly stripes and patterns. Rhem Galloway, a graphic 
designer and founder of Greenville-based marketing firm 
TODEM, has also provided artwork that lends itself to creative 
elements in the clothing, including the fish designs for T-shirts 
for past and upcoming seasons.

Looking ahead, both Stacey and Mell envision a time 
when their children, all of whom “took to outdoor life like 
a duck takes to water,” as Mell describes it, assume the reins 
of PRODOH. And, perhaps, they’ll pass along to their own 
sons and daughters a love of the outdoors and the tradition 
of getting out and active as a family. “Our kids grew this 
business with us from the ground up,” Stacey says. “They 
speak ‘PRODOH.’” It’s a language of legacy, a commitment to 
connectedness for generations to come.

To find a retailer that carries PRODOH or to order online, visit 
prodoh.com. 
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Evan Proffitt and DJ 
Doherty hatched a plan in 

2009 to launch PRODOH, a 
clothing company featuring 

boutique outdoorwear for 
childen. Now, their wives 

Mell Proffitt and Stacey 
Doherty run the business, 

with more than 200 retailers 
featuring the line, including 

permanent showrooms 
in Greenville, Atlanta, and 

Dallas with a strong online 
presence, as well.

“Fishing, boating, hunting, 
riding bikes—something 
great happens just by 
walking out your front door. 
Fresh air and no technology. 
Outdoors equals freedom.”
—Evan Proffitt

I t seems almost providential that Bill Routh was born just five days 
after TIME magazine published an interview in which famed maritime 
explorer Jacques Cousteau suggested that submerging oneself in 
water allows a person to achieve a heavenly sense of freedom.
Whether or not the article’s timing was divine or the words hyperbolic 

is debatable and, frankly, irrelevant. What appears certain and completely 
apropos, is that Routh, a scuba diver who could be considered the 
“Cousteau” of the Upstate, experiences this buoyant liberation each time 
he plunges into Lake Jocassee in northwest South Carolina. 

“It’s not of this world,” explains Routh, the 60-year-old owner of 
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Lake Jocassee Dive Shop, Off the Wall Diving Charters, and Upstate Dock 
Repair & Diving Specialists. “Down there, it’s like having that dream where 
you’re flying, where you just hold your arms out and you’re floating, totally 
weightless. It’s an amazing experience to go under water and breathe and 
not sink to the bottom or float to the top.”

“Down there,” at least as it relates to Lake Jocassee, Routh has found 
far more than a feeling of weightlessness; it’s where, 320 feet beneath 
the surface, he’s uncovered pieces of the past that time and most people 
have forgotten. Among these vestiges are the remains of Whitewater 
Bridge, a steel structure that traversed the former Whitewater River, and 
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When Lake Jocassee’s siren 
call beckons to veteran 
diver Bill Routh, he never 
knows what treasures he 
will discover beneath the 
water’s surface. To learn more 
about Lake Jocassee and 
book a charter, sign up for 
scuba lessons, or purchase 
dive equipment, visit 
jocasseediveshop.com.

Camp Jocassee, a private summer retreat for girls that was 
situated along the riverbank from 1921 to 1970. Routh made 
both of these discoveries in 2002 with the help of his friend 
Jon Royer while using a side-scan sonar to probe depths and 
identify landmarks that had previously proven difficult, if not 
impossible, to locate.  

Then, as now, the camp and bridge provided a direct GPS-
tagged link to Jocassee Valley, the quaint farming community 
that lined the shores of the Whitewater River until Duke Power 
dammed the waterway in the early 1970s. The ensuing floodwaters 
engulfed the entire region, drowning the tangible aspects of its 
history in the process. Eventually, the river’s flow stopped and 
gave rise to the 7,500-acre reservoir known as Lake Jocassee. 

Two years after pinpointing Camp Jocassee and Whitewater 
Bridge, Routh made his most significant find to date: the 
Attakulla Lodge, a sprawling riverside cottage that operated as 
a bed-and-breakfast for 50 years. “It was a real surprise when 
we found the white picket gates on the girls’ camp, being able 
to go back and look at something that’s frozen in time,” Routh 
recounts. “But when we found an entire building (the lodge), 
that really took things to a different level.” 

Following the initial Attakulla breakthrough in 2004, Routh 
spent several years piecing together the story of the lodge’s 
demise. Rumors and conflicting accounts swirled among locals, 
some claiming to have seen the entire structure floating down 
the river at one point; others vaguely recalled tales of select 
sections of the building being torn down. Unconvinced, Routh 
and a team of divers spent hundreds of hours watching live 
video, combing remnants at the bottom of Lake Jocassee, and 
debating theories before finally reaching consensus: Attakulla 
Lodge remained almost entirely intact just a few feet from 
where it had once stood. 

“What we came to understand is that the building itself 
rose as the river started to back up and was [now] sitting on its 
banks,” Routh explains. “So as the lodge started to float from 
the effects of the water, the current kind of rolled it on its side.”

These days, Routh spends the majority of his time in, on, or 
around Lake Jocassee. He might be found leading a dive trip, 
tending to his retail shop, teaching an advanced-skills diving 
class, repairing a dock, or performing a salvage dive. Twice each 
year, on average, Routh also journeys down to Attakulla Lodge to 
unlock more of its mysteries. “I love my job,” he quips. “No two 
days are the same—there’s nothing ‘typical’ about it.” 

Although Routh’s work continually changes, one thing remains 
constant: his love for the body of water he describes as “a little 
jewel in the mountains of South Carolina.” The lake’s intrinsic 
rhythms, coupled with the natural and manmade wonders that lie 
beneath, provide him with the sort of aquatic emancipation that 
Cousteau detailed more than a half-century ago. It’s a sensation 
that Routh, in his own way, is more than willing to help foster 
within any diver who ventures to Lake Jocassee in search of 
treasures that can be held in the heart rather than the hand.

“It’s not of this world,” explains 
Routh. “Down there, it’s like 
having that dream where you’re 
flying, where you just hold your 
arms out and you’re floating, 
totally weightless.” 

DEEPER MEANING
BILL ROUTH’S PERSONAL FREEDOM IS  
THE TREASURE THAT LIES BENEATH
by Ronnie Musselwhite   •  photograph by Paul mehaffey
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GREENVILLE COUNTRY CLUB AND ITS 
CHANTICLEER COURSE HIGHLIGHT THE 
FORESIGHT OF EARLY MEMBERS  

ON THE GREEN

by Ronnie Musselwhite 

T he origins of golf in Greenville can be traced to the spring of 
1895, when a gaggle of aspiring hackers struck shovel to dirt 
on a 50-acre parcel of land in the Piney Mountain region of 
the county. It was there that the eponymous “Piney Mountain 

Pioneers” carved out a rudimentary nine-hole course, which 
historians consider to be the very humble birthplace of Greenville 
Country Club (GCC). 

Much has changed at GCC in the 125 years since those 
sporting trailblazers brought the game to the Upstate, not the least 
of which is its physical location.

After spending a decade at the original venue, members of 
Piney Mountain moved their burgeoning golf club to the former 
estate of Governor Benjamin Franklin Perry located north of 
downtown. There, they designed a “short but sporty” nine-hole 
course, built two tennis courts, and transformed the three-story 
Victorian mansion known as Sans Souci (“carefree” in French) into 
a clubhouse replete with dining facilities, locker rooms, and guest 
suites. Fittingly, they dubbed the new locale Sans Souci Country 
Club to reflect an increasing focus on activities and amenities for 
golfers and non-golfers alike.  

 Another relocation, this one in 1921 to 158 acres of land 
flanking the Reedy River adjacent to Augusta Street, set the stage 
for construction of Riverside, the club’s first 18-hole course. The 
1923 opening of Riverside, as well as an accompanying clubhouse, 
tennis courts, and aquatics center, bolstered Sans Souci’s position 
among the South’s esteemed golf and social establishments, 
prompting members to adopt the permanent moniker of 
Greenville Country Club.  

Sport

Name changes, property upgrades, and facility 
enhancements notwithstanding, the strategic move that 
solidified GCC’s place in the annals of golf took place 
in 1970. It was then the club unveiled Chanticleer, a 
sister course to Riverside that was designed by the man 
considered to be the most esteemed golf architect of his 
time: Robert Trent Jones.  

“In the mid-1960s, the club wanted to see how they 
could improve Riverside and make it a championship 
golf course, so they enlisted the services of Robert Trent 

gently rolling terrain to weave the course in and out 
of towering hardwoods while intermittently traversing 
creeks and skirting other natural and manmade hazards. 

When he laid his tools to rest, Jones had created 
a masterpiece that 1935 Masters champion Gene 
Sarazen proclaimed was “one of the finest courses 
in the South.” Sarazen, who served as the celebrity 
golf professional at the grand opening of Chanticleer 
in 1970, also declared that the course would “rival 
Pinehurst No. 2, and in two or three years, be as good 
as or better than Augusta National.”

Chanticleer never achieved the level of greatness 
predicted by Sarazen; however, it has long been 
recognized as one of the Southeast’s best layouts in 
terms of design, challenge, and conditioning. The course 
is consistently ranked among the top 10 golf venues in 
South Carolina by national and state organizations, and 
at one point reached No. 57 on Golf Digest’s list of the 
top 100 courses in the United States. 

Throughout its history, Chanticleer has also attracted 
some of the best amateur and professional players. 
The club has hosted numerous state and regional 
golf championships, as well as the Korn Ferry Tour’s 
(formerly known as the Nationwide Tour) BMW Charity 
Pro-Am. Meanwhile, PGA Tour star Bill Haas, who lives 
near Chanticleer, practices and plays out of GCC when 
he isn’t competing, and PGA Tour member Ben Martin 
and Charles Warren, a Clemson alum and former touring 
professional who won three times on the Korn Ferry 
Tour, are active members.

No one knows definitively if the Piney Mountain 
Pioneers ever dreamed that their crude golf course 
and makeshift clubhouse would eventually give rise to 
GCC and Chanticleer. What’s certain, however, is that 
their efforts and foresight did more than introduce the 
“country club lifestyle” to Greenville; they dovetailed 
with the evolution of the game as a whole and the city 
in particular. 

54 SEPTEMBER  2020 I  t o w n c a r o l i n a . c o m SEPTEMBER  2020  I   55

Jones and brought him to Greenville,” explains Greg Hobbs, who’s 
served as general manager and chief operating officer of GCC 
since 2006. “After Jones visited [Riverside], he said [to members 
of the steering committee], ‘I’m not sure I can deliver what you 
want on this piece of property. Have you ever considered building 
another golf course?’” 

Blessed with a sound financial ledger and the resources 
afforded by a waiting list to join, the club purchased 155 acres in 
the nearby Chanticleer subdivision to give Jones the tapestry he 
needed to bring that vision to life. The designer utilized the site’s 

Scenes from the early days of Greenville 
Country Club (clockwise): Pro golfer 

Dave Ferguson hits one off the third tee, 
c. 1923; golfers lounge at the Riverside 
clubhouse in 1934; enjoying a summer 

supper on the club’s terrace; Robert 
Trent Jones, who designed Chanticleer 

golf course in the mid-1960s.
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TOWN magazine
(top to bottom) Profile of scuba icon Bill 

Routh; profile of Greenville Country Club and 
Chanticleer course; profile of boutique children’s 

apparel company, PRODOH 
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