
Content Strategy

In conjunction with CMO and 
marketing director, developed a 

comprehensive plan and editorial 
calendar to create, schedule and 

deliver content and collateral for 
all Elliott Davis business units.  

C
o

n
ten

t Strategy &
 E

xecu
tio

n

Professional Profile

Respected leader of creative teams with proven ability to conceptualize and orchestrate 
communications campaigns that effectively build and reinforce brand. 

Collaborative team player adept at transforming complex ideas and subject  
matter into digestible information that connects, enlightens and engages  
target markets and segments.

Select Professional Achievements

Established and executed a content/thought leadership communications program to 
enhance the Elliott Davis brand and strengthen the firm’s position as a diversified business 
solutions provider offering a full spectrum of professional financial services and consulting.

Created and directed the National Golf Course Owners Association’s first Comprehensive 
Content Strategy, a three-phase, multi-year plan that established the four pillars under 
which all NGCOA educational content was categorized and developed.

Spearheaded two complete repositionings of Golf Business magazine, re-establishing the 
title as the golf industry’s preeminent business publication. 

Garnered multiple awards for writing and publication excellence from the Society of 
National Association Publications, Turf & Ornamental Communications Association, 
International Network of Golf and Carolinas Golf Reporters Association.

Content Strategy & Execution
Publication Management,  
Production & Consulting

Editorial, Creative &  
Specialty Writing

Award-winning writer whose 
articles and columns have 

appeared in numerous national, 
regional and local publications. 

Subjects range from sports 
and entertainment to business 
and health care—and most any 

topic in between. 

Veteran, award-winning 
magazine editor with more 

than two decades of experience 
managing, producing and 

publishing business, health 
care, lifestyle and specialty 

publications serving diverse 
industries and audiences. 

Experienced professional 
skilled in the development 

and creation of content, 
educational curricula and 

sales-driving marketing tools 
for business-to-business, 

business-to-consumer and 
technical audiences. 

Areas of Specialty & Expertise

843.513.7535 ~ ronnie@riverbendcustomcontent.com 
riverbendcustomcontent.com

https://issuu.com/elliottdavis1925/docs/2508-fall_2019_braintrust_flip_book


Golf Business  magazine
Directed all aspects of production for Golf 
Business, the industry’s leading business 
magazine. Over the span of 10 years, supervised 
two comprehensive redesigns and the  publishing 
of more than 150 issues.

Hootie & the Blowfish Monday After the 
Masters Celebrity Pro-Am program

Managed the production and final editing of the 
official tournament program for the Monday 

After the Masters for more than 10 years.
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GolfStyles Atlanta magazine
Spearheaded the launch of a high-end golf 

lifestyle publication that served Greater Atlanta.First redesign; launched January 2007

Second redesign; launched January 2014

THE COOLEST 
MARKETING PROMOTION 
YOU’VE EVER DONE

Our ‘We Want More 
Members Like You, 
We Think.’ cam-
paign. We embarked 
on removing some 
of the stuffiness 
sometimes associ-
ated with country 
clubs. Our main ta-
gline was promoted 
heavily to a younger 
target market with 
great success.

The biggest marketing 
mistake you’ve ever made

When I purchased a 
golf database and did 
a time-restrained direct 
mail offer—$18,000 wast-
ed very quickly with six 
qualified leads and two 
memberships coming 
from the process. I had 
an outside company 
convince me this was 
the way to go and I 
had a gut feeling I 
was making a mistake.

Marketing effort someone else 
has done you wish you’d thought of

GolfNow springs to mind. 
Doesn’t own one course 
or mow one blade of 
grass and plays 140,000-
plus rounds a year! I also 
like Allison George’s ‘The 
Wizard of Fun’ blog. I’m 
not technically savvy, so 
it’s unlikely I would ever 
have thought of this, but I 
see the interest and buzz 
Twitter, Facebook and 
blogs can create. This is 
one of my goals for 2014.
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